"Adding Picture to Sound”
Early Television in North Dakota

by Bill Snyder

I had served in the Pacific Theater during World War
II, I had shot movie film in Africa, I had worked in
Hollywood, but one of the most interesting periods o
my life was the time I helped put a brand new televisio
station on the air in Fargo, North Dakota. Looking bac
forty years, I realize now that I hadn't just taken a job
when I started work at WDAY-AM Radio on June 1,
1952—it was an adventure into the unknown.

I had been working for Arch Oboler Productions in
Hollywood in the late 1940s. We had spent eight months
"on safari” in Africa and had shot some of the back-
ground film for the first three-dimensional feature
movie ever made, Oboler's Bwana Devil. When we
returned to the United States, I worked for Oboler's
company in Hollywood until my mother asked me to
come home to Fargo and help care for my terminally ill
father. After my father'’s death in 1949, I needed active
duty credit in order to keep my reserve commission in
the Army Signal Corps, so I volunteered for a short tour
during the Korean War.

When Oboler phoned and asked me to be his produc-
tion assistant on Bwana Devil, I was stationed at Fort
Hood, Texas, with almost three months left to serve.
"I've found the cameras for 3-D," said Arch, "and I'd like
you with me. I'll guarantee you fifteen weeks of work.
When are you getting out?”

"Twelve weeks," I said.

"I can't wait; we're starting in three,” he said.

"I'd like to be there, Arch,” I said. "After all, I talked
you into shooting the film in 3-D.” Oboler laughed and
acknowledged the fact. "However," I continued, "I've
taken a steady job with a radio station in Fargo. They're
going into television, and I'll be the film and photo
director. And it's permanent.”

“Sorry to hear you can't, but if you can't, you can't,”
he said. And that conversation ended my Hollywood
career.

In 1951, the management of WDAY, like all broadcast-
ing station operators, could see the handwriting on the
wall: television would soon sweep the country while
radio would take a back seat. They had applied to the
Federal Communications Commission (FCC) for a tele-

Publicity shot of William D. “Bill" Snyder taken in 1952 at the
time of his employment as film and photo director at WDAY-TV.
Although Snyder did little on-the-air work for radio and television,
it was standard operating procedure for everyone who worked at
WDAY to have their picture taken with a microphone. Courtesy
of WDAY, Inc.

vision station license, but the FCC had "frozen" all TV
applications while their staff worked out plans for an
orderly issuance of the licenses. The applications were
piling up fast in the Washington office, since the TV
channels were up for grabs and would be a saleable item
worth millions of dollars in the future. While they
waited for approval, WDAY management began look-
ing for someone to head their photography and film
departments.



Because people with film, photo, and/or TV produc-
tion experience were rare birds, television stations
began hiring anyone they could find with any smatter-
ing of TV education at all. Julius Hetland, the director
of engineering for WDAY, offered me the job as a
combination film director, photo director, and part-
time newsfilm cameraman just before I left for active
army duty at Fort Hood. At that time I held a broadcast
radio license, so Julius suggested that I start in June
when my brief tour of duty was over and relieve his
engineers for vacations. He anticipated that by fall they
would have their TV permit to build.

About the same time I was offered the WDAY job, the
FCC announced they would start with the largest city in
the U. S. and issue licenses down the list by population.
Fargo was number 114. That fact meant that Fargo had
to wait until 113 larger markets were issued construc-
tion permits to build stations.

In those days AM radio was the only instant access to
current news and weather information in the Red River
Valley of the North. An FM station had been started in
Fargo, but the reluctance of the audience to purchase
sets for the new method of radio distribution caused the
fledgling corporation to file bankruptcy shortly after it
went on the air. Their 350-foot transmitting antenna
tower and vacant transmitter building were located
about two miles south of the city on Highway 81.

There were only three AM stations in Fargo and
Moorhead: KVOX, a low-powered 250-watt station
with the Mutual Network; KFGO, a 5,000-watt AM
station with ABC; and 5,000-watt WDAY with NBC.
The CBS network area outlet was KSJB, a 5,000-watt
station in Jamestown, North Dakota.

Besides the news and weather, most valley homes
also depended on AM radio for entertainment. Fifteen-
minute soap operas were wall-to-wall programming

\: stN 4

WDAY.

Y %

The front window of the WDAY Film Center at 303 Roberts Street in Fargo was painted with a caricature montage of singers Lee Stewart,
Patty Clark, the Texas Ranger, and announcer Bill Moher. Those entertainers were all featured on WDAY Radio at the time. “You'll
be seeing us soon!” was a warning to the public that television was coming to the Fargo-Moorhead area. The Film Center housed the
television sales, continuity, film, and photography departments. All still photographs enlarged from a 16mm movie frame and used in this
article are from the Newsfilm Collections in the State Archives and Historical Research Library.



WDAY-TV Art Director Norman
Selberg hauls a piece of scenery on top
of his MG sports car from the downtown
film center shop to the transmitter/
studio building south of town for a live
show broadcast, 1953. Selberg designed
and built all the scenery for WDAY-
TV, and created the on-the-air artwork
for the station. He drew all of the
cartoons appearing in this article,
featuring a character the staff called
“the bottle man.” Photo and cartoons
courtesy of WDAY, Inc.

during the daytime hours, while big-name comedians
like Jack Benny, Fred Allen, and Bob Hope drew
audiences of thousands during the evenings.

Founded by Earl Reineke in 1922 in Fargo, WDAY
Radio was the number one station. It had the highest
audience ratings, and it featured a troupe of two dozen
staff musicians and singers who produced live shows
for broadcast. Two of the live shows were regularly
broadcast from nearby local communities on a weekly
basis. One was the "WDAY Barn Dance,” a hillbilly-
country western road show that played on the stage of
the Fargo Theatre when not out on the road. Famous
singer Peggy Lee received her start singing with the
"Barn Dance” show. The other road company was the
"Phillips 66 Talent Parade.” The "Talent Parade” was an
amateur show that picked talent from the local commu-
nities where it played. Both shows were popular through-
out the broadcast area. '

The WDAY weekday schedule featured the long-
running “Co-op Shoppers,” a fifteen-minute noon-hour
daily strip. Sponsored by Farmers Union Central Ex-
change, the show featured a western band led by
accordionist Don Wardwell and a girl singer, Linda Lou
(Dorothy Fandrich), who charmed the country audi-
ence for many years. At that time the WDAY studios
occupied most of the eighth floor of the Black Building
in downtown Fargo. By air time each day, radio fans
would crowd into Studio A and watch Linda Lou sing
her locally famous "If you want to cooperate...” theme
song.

The "Tello Test” hour, emceed by Ken Kennedy, was

apopular telephone quiz show broadcast each weekday
morning. The big draw was the cash prize offered for
the correct answer to quiz questions, but the show also
featured the WDAY-staff musicians and singers. In
1952, the maestro of the group was Frank "Babe" Scott
who went on to be featured on the Lawrence Welk
network TV show for his piano artistry and arrange-
ments. The studio band also played during the noon
hour in what was called “"Dinner Bell Time.” Announcer
Ernie Brevik rang the dinner bell and various singers
were featured soloists. Sponsors practically fought for
time in that program; it was very popular.

When I returned to Fargo after my army tour, Earl
Reineke, WDAY's president, welcomed me with open
arms. "Bill," Earl said, "as long as I own this station,
you've got a job." I felt a little embarrassed as Earl
hardly knew me from a load of wood, so I just smiled.
He looked at me straight and said, "Dammit, I mean it.”
With a welcome like that, I felt quite wanted by the
staff.

So, I began work on June 1, 1952, exactly one year to
the day before we hit the TV airwaves on the most
desirable Fargo channel in
the low-band TV portion of
the electromagnetic spec-
trum: channel six. Actually
Iwasatelevision neophyte,
but I had had four years
experience as a free-lance
industrial motion picture
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cameraman, and, at that time, film was the backbone of
local TV programming.

I spent the summer working in radio and in Septem-
ber attended a TV technician’s school sponsored by
RCA in Camden, New Jersey. It was fun, and I learned
a lot of useful technical information. I remember one
statement made by an instructor who said, "In televi-
sion you have to get used to lousy audio.” I soon found
he was right.

WDAY was not alone in bidding for channel six in
Fargo. John Boler, owner of KSJB Radio in Jamestown,
had also applied. Boler's filing meant the FCC had to
hold a hearing before it could grant one of the applicants
the coveted license. Low-band channels were consid-
ered the most desirable from a technical point of view,
so both applicants wanted channel six. No one filed for
the less-desirable high-band channels. Boler had pur-
chased the defunct FM-station antenna and transmitter
building south of Fargo. Whether this would give him
an edge in the hearing was questionable, but it gave the
WDAY management a scare. Unbeknownst to me,
Reineke bought the defunct FM-station tower and trans-
mitter building from Boler. The cagey Mr. Boler then
withdrew his application for the Fargo station and
applied for the Valley City low-band channel (with
studios in Fargo). The amount of the Fargo property
transaction was not disclosed, but it was probably a
hefty pile of money.

When I returned from the RCA training session in
Camden, Hetland put me to work on the actual plans for
the TV setup. WDAY had purchased land in downtown
Fargo and hired the W.F. Kurke architectural firm to
design a combination radio and TV studio building. I
spent many hours at the drawing board, laying out ideas
for a photo department, a film department, and the
basic TV studio design. It was fun dream-
ing, and I thoroughly enjoyed the activity.

We still didn’t have a construction per-
mit when we purchased an Auricon Cine-
Voice sound camera for the news
department to use. It held two-and-three- S
quarters minutes of 16mm film and could x)_ —_—
record the soundtrack at the same time as
the picture. To hone my skills, I shot 16mm
black-and-white film of a few local news events, but
most of the time the camera stayed in its case.

I was on another three-week active duty army tour at
Fort Eustice, Virginia, when the construction permit
was granted. When I returned home in January 1953,
my first job was to measure the newly purchased
transmitter building and plan what modifications had to
be made to install the TV transmitting equipment. The
antenna and supporting tower measured 451 feet high,
adequate for basic metropolitan coverage, but really not
high enough to cover the adjacent cities with a market-
able signal. Management felt, however, that the need at
that moment was to get on the air and start telecasting,
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so the small tower was considered only a stopgap
measure.!

To telecast live pictures from the transmitter site, we
erected a two-car garage for a "temporary” studio, with
another single car garage attached to the two-car job as
a prop storage place. It was a bizarre-looking arrange-
ment, but it got us ready to go on the air. The garage
building had a low ceiling, barely high enough to hang
the heavy lighting equipment necessary to televise with
image orthicon camera pickup tubes. The heat of the
lights brought the studio temperature up quickly, and
the installed room-sized air conditioner couldn’t handle
the load adequately. Besides that, the air conditioner
couldn't be run during a broadcast because it was too
noisy. The studio acoustics were poor but passable, so
close microphone placement was necessary for all
broadcasting.

In those days anyone with more than two weeks
experience in show business was a candidate for a TV
job so about as fast as the résumés arrived at the station,
people were being hired for the TV staff. We also moved
some of the radio staff over to television. For example,
I hired Harry Jennings, a guitar player for the "Co-op
Shoppers” radio program, as a photographer. Harry was
a member of the Fargo Moorhead Camera Club and one
of its leading picture makers. I put him in charge of the
photo darkroom and hired a young high school student,
Mike Lien, to assist Harry with developing and printing
chores on weekends. Mike, an extremely talented pho-
tographer, later became the White House news photog-
rapher for the New York Times, but, unfortunately, he
was killed in an auto accident early in his career.

Engineering chief Hetland was busy wiring up the
temporary studio and transmitter building with the

help of Sumner Rasmussen, Bill Stadler,

% and a crew of radio technicians. TV schools
- were cranking out technicians as fast as
N = they could, but jobs were plentiful so there

\ was a scramble to hire competent employ-

ees. Frank Cook from the radio side and

newcomer Ed Junkert were put in charge
of the projection room.

Ed Conrad came to the station with real
honest-to-God experience in TV broadcasting, so he
was named production director. To assist him, manage-
ment hired Jim Landis. Jim had hands-on TV-directing
experience in Cincinnati, New York, and Portland. A
TV director calls the shots to the cameramen and
switches the program sources to the transmitter. Be-
cause of his experience, the station gave Jim the job of
actually directing the first live show to be telecast
during the opening night on the air.

With the transmitter installed and operating with test
patternsonly, TV fever was beginning to sweep over the
valley. Every television set dealer was doing a fairly
brisk business, but there were many consumers who
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Director Ed Conrad adjusts the ice cream in front of the young model, Wayne
Jennings, whose dad worked for WDAY, while photographer Bill Snyder takes a
hurried light meter reading during the shooting of the first television commercials
for Cass Clay Creamery of Fargo (bottom). Bill Snyder, in action during the
shooting of the same commercial (top). Because WDAY did not have a
studio, these commercials were photographed in Northern States Power
Company’s home economics demonstration department. This filming
occurred in April 1953, nearly three months prior to going on the air.

Courtesy of WDAY, Inc.

had the "wait-and-see"” attitude. If the system proved to
be good, then they would buy a set.

Tom Barnstuble, AKA Tom Barnes, the sales and
general manager of the TV side of the operation, was a
clever salesperson. One of his accomplishments was
"selling” advertising on the video test pattern that we
transmitted for a number of weeks prior to going on the
air with programming. The test pattern was necessary
for dealers and technicians to line up antennas and sets.
There were no other stations in the area, although a
number of area set owners put up tall towers, rotors,
and beam antennas to "DX" (radio jargon for getting
long-distance reception) Minneapolis and Winnipeg.
Tom sold ads to RCA and other TV receiver manufactur-
ers for all the time the test pattern was on air.

Because the two-car garage was so small and the aural
and visual transmitters took up most of the room in the
transmitter building, we rented an empty building in
Fargo and dubbed it the "Film Center." It was located at
303 Roberts Street, handy to the Black Building where
the bulk of the WDAY employees worked and to the
Flame Bar, our local hangout. Our new combination

radio and television studio building (today housing
Prairie Public Television in Fargo) was still on the
architect’s drawing board, so we set up the film center
building as another stopgap measure. When the down-
town studio building actually went into construction, a
basement wall gave way in a rain storm and that
brought a halt to the building until it could be corrected
(and blame for the problem assigned).

The film center housed the photo lab, the program
film-editing area, the sales office, a preview theater
seating four people, and a makeshift sound stage for
shooting film inserts. The art department, featuring
artist Norman Selberg, was also in the building. Norm
was a speedy sign painter, animator, and all-around
genius, so his talents were in demand.

Jack Lester and his salesmen canvassed the town for
sponsors. One of the first to sign up was the Cass Clay
Creamery, and I made their first commercials on film.
We borrowed the demonstration kitchen at Northern
States Power Company's downtown office and shot
movies of mothers and children happily eating ice
cream and other dairy products. Norm Selberg and I



spent three days making an animated Cass Clay signa-
ture to be used on all the commercials. It featured a
"bandwagon” made out of ice cream boxes, tubs, and
covers. We fabricated, from ping-pong balls and pipe
cleaners, a little man that we placed on top the band-
wagon. Then we animated the bandwagon rolling into
the scene with the little pipe cleaner man sitting on top
waving a flag to the audience. It was done by shooting
a frame, moving the little man and the bandwagon a bit,
and then shooting the next picture frame. It was slow
work. Right away the accounting department won-
dered if every TV spot was going to take so much time
and cost so much. We assured them it wouldn't happen
often. I also made a series of commercials for Crescent
Jewelers of Fargo. Norm and I spent quite a bit of time
getting tiny diamond rings to look like the Hope Dia-
mond flashing in the spotlight when enlarged on the TV
screen.

Little by little we got ready for the opening air date.
At the transmitter studio, we hung drapes that could be
pulled around the studio walls as backgrounds. Because
it was black-and-white TV, we only used grey and black
drapes, no colors. Norm painted sets made out of bed
sheeting, cardboard, refrigerator boxes, and other junk.
The accounting department had us scared, so we impro-
vised. It was fun putting all the stuff together that would
appear on the tube. As start-up day approached, we
began rehearsals for the technical staff. We wanted
everyone to feel reasonably secure about our television
debut; after all, many were newcomers to TV like me.

On June 1, 1953, at 6:45 p.m., the fun began with real
live programming at WDAY-TV. Due to a lack of
available programs from the network, we originally
planned to transmit video signals from 5:00 p.m. until
midnight daily, but on the first night we scheduled our
grand inaugural program to avoid conflict with the
supper hour. We wanted a big audience for the begin-
ning of the TV era.

The whole technical crew, musical talent, and an-
nouncers were all on tap when we finally hit the air. I
had put the first fifteen-minute program on film be-
cause management brass wanted to sit at home and
watch themselves.

When the Western Union clock hit the mark, we
rolled the first film to crank through the Eastman

projectors and the RCA film chain. It featured WDAY
President Earl Reineke who said that all the members of
the staff looked forward to television as a "great chal-
lenge which all of us at WDAY-TV are determined to
meet.” Others on the inaugural film included gover-
nors, senators, congressmen, and mayors.? Senator
Milton Young commented on WDAY's radio pioneer-
ing and added, "TV will be particularly nice on the long
winter nights on the farm when the roads are blocked.”

Tom Barnes made the final speech of the 16mm
presentation. He pledged "improvement from day to
day, week to week and month to month.” The only thing
he forgot was year to year. Tom, known for his simpli-
fication of any complex fact, ended his address with
something like this: “WDAY radio has been serving the
Red River Valley of the North since 1922. We were the
first radio station in the area, and we're proud of it.
Now, friends, television means we are merely adding
picture to sound. . ."

Little did Tom realize what a big task we had under-
taken, for the picture part was a thousand times more
complex than the sound portion. I think Barnes found
out a few days later that we had created a monster. The
bookkeeping department and Reineke went into shock
when the costs of "adding
picture to sound” were
calculated.

When the first film show
finished its historic run,
the live cameras located in
the two-car garage began
to transmit the RCA-spon-
sored "First Nighter Re-
view."” It was a musical variety show produced by Ken
Kennedy, the WDAY program director, and directed by
Jim Landis. I stood by, biting my fingernails and hoping
the slides and Telops, the two methods we had of
putting still pictures on the air, would all be put in "right
side up," since making both the slides and the Telops for
presentation was my responsibility.?

For years, WDAY radio had featured live musicians
and singers as regular program sources. Frank Scott, a
very talented member of the WDAY staff and director
of music for the corporation, directed the studio orches-
tra and did most of the arranging. With lots of live talent
to draw from, it was only natural that all the artists that

1. According to a report in the Fargo Forum, June 2, 1953, p. 7, a 50-
60 mile radius from the antenna was considered to be the best
reception zone. The night of the first broadcast, communities up to
150 miles away from Fargo reported good, clear reception.

2. Ibid. Present were Senators Milton Young of North Dakota,
Hubert Humphrey of Minnesota, and Karl Mundt of South Dakota;
Governors Norman Brunsdale of North Dakota and C. Elmer Ander-
son of Minnesota, and Fargo Mayor Murray A. Baldwin.

3. “Telop” was a proprietary word coined for a machine used to

project small still pictures, four-by-five-inches, into the television
image orthicon tube chain in a television station. It was based on the
fact that by putting enough light on a still photo, it was possible to
project a dim image on a screen through a lens. A popular toy in the
1920s was a "postcard projector” that sold for less than ten dollars.
The only problem with the cheap toy was that the projected image
was reversed on the screen. This caused all writing to read back-
wards. The more sophisticated and pricey models had a front-
surfaced mirror in the lens system to invert the image.



Thomas Barnstuble, generally known as “Tom Barnes,” the
general manager of WDAY-TV, talking to the camera in the
inaugural film presentation on June 1, 1953. The actual clip of
Barnes saying, "After all, friends, we're merely adding picture to
sound,” was destroyed in a fire which gutted the Film Center in
1954. The short piece of film had been taken out of the inaugural
film for use in the “"WDAY Jolly Reel,” a burlesque movie of station
personnel and operations, shown at the annual Christmas party.
The "Jolly Reel” was being updated when the blaze occurred, and
the entire film melted on the editing bench. Enlarged from a 16mm
movie frame.

had been heard on "D-A-Y" radio for many years would
be a welcome sight on television. So Kennedy scheduled
a show that featured the entire stable of talent.

Vocalists Lee Stewart, Ginny Gordon, Patty Clark,
Linda Lou, and the Texas Ranger all made appearances
on the first show. Pianist Pat Kelly, accordionist Don
Wardwell, and the husband-and-wife team of Hank and
Thelma Holland, who were country western singers,
also had spots on the program.

Wally Lindell, a hunting partner of mine and staff
reporter for the Fargo Forum, wrote a review of the
opening show. Lindell reported that since he didn't
have a TV set, he watched the show in the lounge of the
VFW club and developed a sort of "cash register” system
of rating the performers. The more the cash register
rang, the less interest the patrons were taking in the
television screen. By this method, Hank and Thelma
emerged as the top performers. They won in a dead
silence except for laughter when the camera swung to
Hank's foot tapping out the rhythm of a song called
“Rubber Dollie.”*

Lindell found fault with several minor things about
our first broadcast. For example, in describing Tom
Barnes's opening remarks, he made note of the fact that

4. Fargo Forum, June 2, 1953, p. 7.
5. Ibid.

his "lips lagged behind the sound track.” He also took a
couple of verbal whacks at the black-and-white rendi-
tion of the live studio pictures. He wrote, “Shadows had
most of the studio performers looking as if they needed
a shave, and there was an uncommon amount of white
teeth flashing from shaded faces, but veterans of the
medium say this a common trouble early in the game."®
According to the paper, Lindell stayed in the VFW for
the entire evening. I've always wondered if he saw the
final Telop picture that Norm had painted. It showed a
cartoon character wearing a nightshirt and cap, carry-
ing a candle, and climbing the stairs to bed.

As the master of ceremonies for the "First Nighter”
show, Ken Kennedy introduced the talent and did most
of the commercials. The cramped two-car garage studio
soon heated up and everyone began to sweat, but the
adrenaline was flowing and the musical numbers
sounded great. When time came for the first commer-
cial announcement, Kennedy merely stood in front of
the camera, pulled the script out of his pocket, and
began to read from it like he had done during his many
years on radio. There were no cutaways, no product
pictures, just a single shot of Ken reading from the
paper. I don't think it occurred to him that television,
unlike radio, was a visual medium.

Hank and Thelma Holland, entertainers on WDAY Radio,
appeared on the inaugural TV show. Courtesy of WDAY, Inc.



Program director for WDAY radio and television, Ken
Sydness, known professionally as Ken Kennedy, had an
alter ego in this character, Ole Anderson. Ken loved to
perform as Ole in the WDAY Barn Dance road show
during radio days and in some of the live shows produced
in the early days of WDAY television. This picture was
taken in 1954 in the two-car garage studio used for the
first few years of the station. The overhead door can be
seen to the right of Ken's head. A studio shot of Ken
Kennedy (inset). Courtesy of WDAY, Inc.

With two cameras covering the scene, and the tiny
studio restricting everyone's movement, Kennedy de-
cided to take a short cut when he had to cross to the
other side of the room while the musicians were playing
on camera. Instead of walking in back of the cameras,
Ken crawled across the stage on his hands and knees.
Camera director Landis, unable to look into the studio
from the control room, blindly punched the camera
switcher and caught Ken's crawling action with the on-
the-air camera. There was much hollering and scream-
ing in the control room, but the boo-boo was evident to
all the viewers in the valley. Norm Selberg also man-
aged to get caught while moving a piece of his cardboard
scenery. He suddenly discovered he was on camera,
grinned sheepishly into the lens, and pulled the flat he
was moving in front of him.

The Crescent Jewelers commercial ran through with-
out a hitch, but the 8:00 p.m. commercial break became
anightmare for the video crew. The sponsor, Nels Vogel
Music, with great faith in our ability to photograph
anything, had hauled a large collection of trombones,
trumpets, tubas, and French horns into the studio.
There, Vogel's representative created an artistic display
of shiny brass for the TV camera to capture. Because of
the space limitation, this commercial had not been

rehearsed. It went on the air "cold," or perhaps it would
be better to say "hot.” Here's why. The image orthicon
cameras of 1953 had one big problem; they reacted to
specular highlights by “blooming.” Blooming was jar-
gon for the huge black ring that formed around each
separate "hot” highlight reflection. The black ring would
obliterate everything behind it. You can imagine the
jillions of specular glints coming from twenty bright
spotlights being reflected hundreds of times in all the
bends and turns of the shiny brass instruments. The TV
picture became a sea of black "blooms” punctuated by
hundreds of white glints. The picture of band instru-
ments was completely obliterated, and the control room
was chaos again.

"Do something to the video," screamed the director in
the control room. "Turn ‘'em down! God, do something
quick!" Nothing changed.
Even prayer didn't help!

The poor video operator
twiddled the knobs on the
video console, but the pic-
ture remained nothing but
black blobs textured with
specks of white. On the
soundtrack, the booth an-




Weatherman Daniel Q. Posin, a physics professor at North
Dakota Agricultural College, was known as “Dr. Dan, the
Weather Man.” On the third night of live telecast, Dr. Dan
scared the daylights out of his audience with a tornado
warning, a forecasting tool that the Weather Service had only
been using for a year. Because citizens weren't used to hearing
the warnings and nobody really knew the power of the boob
tube, when Posin casually announced that the weather
conditions were ripe for a tornado and warned everyone to take
cover in the basement, and to provide food, water, and
blankets for all inhabitants in the cellar, the WDAY switchboard
lit up like a Christmas tree in Rockefeller Center. What really
sent the audience into panic was when Dr. Dan, smiling into
the camera, said, "Good night . . . and good luck!”

Wally Lindell, in his column in the Fargo Forum (June 7,
1953), noted:

The forecasts were merely warnings that isolated tornadoes
could—not would—develop in parts of an area of about
10,000 or more square miles, but they brought scores of
calls to the Weather Bureau, press and radio here. Frantic
people wanted to know when “the tornado” was going to
strike Fargo. Nervous women wept and strong men dragged
bedding into the basement to spend the night underground.

When Roy Pederson, the WDAY promotion director, went
home after the broadcast, he found his wife and daughter
huddled in the basement waiting for the end of the world. The
response to Posin’s weather forecast proved to everyone that
TV had great power to communicate. Courtesy of WDAY, Inc.
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nouncer droned on about the great assortment of instru-
ments available from the music store while the clock
ticked on and the Nels Vogel commercial became the
longest minute spot of "blooms” ever produced in
television. It seemed to the technical staff that the
commercial would never end.

After the live show had finished its time slot, the
network film shows began. At that time WDAY had
four networks: CBS, NBC, Dumont, and ABC. All of the
shows were transmitted from film or from "kinescope”
recordings, as films taken of a TV monitor picture tube
were known.

The Air Express division of the Railway Express
company did a land-office business, shipping films from
the network offices to the studio. Every day the express
delivery man would wheel in a big cart of film boxes,
and every day he would wheel out a pile of returns. To
make sure we had the right film, and to find the places
for cues and commercial insertion, we would preview
every inch of film that went on the air. Dorothy Volman
handled the job with a great deal of enthusiasm.

Dorothy once called me over to see a scene in a
western picture we were going to program. It showed
two cowboys riding up on a ridge and stopping to talk.
One cowboy said to the other, “Where were you born?”
The second cowboy answered, "I was born out of
Wedlock,"” to which the first cowboy said, "Mighty
pretty country up thar!” Dorothy must have been wor-
ried because she asked me, "Is it all right to telecast that
dialogue?”

The first film show of the evening was "I Love Lucy,”
the classic series starring Lucille Ball and her husband
Desi Arnez. We couldn’t have had a better opening
program. This was followed by a comedy show featur-
ing C